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2015 Financial Calendar

May 12, 2015 Publication of 2015 Q1 financial report
July 7, 2015 2015 Annual Meeting of Shareholders
August 11, 2015 Publication of 2015 Q2 financial report
November 9, 2015 Publication of 2015 Q3 financial report
November 23-25, 2015 2015 German Equity Forum

Overview of Group Results

(in EUR million) 2014 2013
Revenues 305.9 266.2
Total operating revenues 308.8 278.4
EBITDA 13.9 27.0
EBITDA margin (in %) 4.5 9.7
EBIT -32.8 3.1
EBIT margin (in %) n/a 1.1
EBT -34.6 0.1
Consolidated net profit (loss) -38.2 —2.7
Earnings per share (in euros) -7.75 -0.69
Operating cash flow 10.8 22.5
Cash flow from investing activities -21.1 -11.7
Cash flow from investing activities -32.9 23.9

Dec. 31. 2014 Dec. 31. 2013
Total assets 253.6 319.2
Equity 140.0 175.0
Equity ratio (in %) 55.2 54.8
Financial liabilities 32.3 65.0
Liquid assets 23.2 64.7

Net debt 9.2 0.4




THE YEAR 2014

Manz AG impressively demonstrates its
positioning as an established industry partner in March 28
the manufacture of smartphones and tablet PCs

Successful opening up of the market segment

lithium-ion batteries for consumer electronics:
largest single order in the Battery segment

With the acquisition of the mechanical engineering .
division of Kemet (formerly Arcotronics) Manz AG Apr|| 3
gears itself up in the Battery segment for the future

M AG ret t Federal Education Minister Wanke inaugurates the ZSW
th:rllgecDAr)j unsto O March 6 research platform for the industrial production of lithium-ion

batteries — cell production technology will come from Manz
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Strongest quarterly revenue in the

company’s history provides impressive G August 14

confirmation of successful diversification

a June 10

Manz AG benefits from trend
toward automation in Asia with c August 19

an order worth millions
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MANZ AG MISSION STATEMENT

As a high-tech equipment manufacturer, our goal is to develop equipment and systems
for fast-growing industries around the world. With our claim ,passion for efficiency”, we
are making a service promise to offer our customers — companies in fast-growing future
markets — increasingly efficient production equipment. Global proximity to customers and
extensive technological expertise are the foundation of our company, and they enable us to
continually optimize our range of products in line with industry requirements. This makes
the Manz Group an important innovation leader — for breakthroughs in key technologies,
such as the production of sustainable energy and stationary power storage, displays and
devices for global communication needs, and e-mobility. On the basis of our extensive
expertise in the technology sectors automation, laser processing, vacuum coating, printing
and coating, metrology, wet chemistry, and roll-to-roll, there are application opportunities
for our solutions in numerous industries. Currently we are concentrating on research and
development on production systems for our strategic business with Electronics, Solar and
Energy Storage. The spirit of invention spurs us on each and every day — it is what makes
our company's dynamic growth possible.

Higher-performance displays, printed circuit boards and other core components for smart-
phones, laptops and tablet computers, more efficient lithium-ion batteries for stationary
energy storage, e-mobility and consumer electronics, solar modules with the utmost ef-
ficiency: With our solutions, we set the pace for quickly establishing new technologies and
products and producing them cost-effectively.

We focus on fast-growing markets where product life cycles are short and continuous in-
novation is a must. Our fast deployment and successful cross-industry knowledge transfer
let us react immediately to changing conditions and to create competitive advantages for
our customers.

In this annual report, we will discuss the markets in which we play a key role in terms of
growth and future viability: electronic devices and consumer electronics, energy storage
and solar technology — and completely new areas that are still on the starting block today
but will be indispensable to everyday life tomorrow.

MANZ AG
Annual Report 2014
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THE HISTORY

THE HISTORY OF MANZ AG

Entered the thinfilm market with
equipment for mechanically scribing 2005
solar panels

Sy oy () 1987

Became leading supplier of
systems for wet-chemical processes
by acquiring Intech, Taiwan

Shipped the first automation solution
for the FPD industry to Asia ° 1 994

IPO on the Entry Standard market
of the Frankfurt Stock Exchange 0 2006

Developed the first automation
system for processing crystalline solar o 1 988

cells in a pilot manufacturing project

Entered the market for lithium-ion batteries

Shipped the first automation system
for a completely automated production ———> 2002

line for crystalline solar cells

1987

MANZ AG
Geschaftsbericht 2014



THE HISTORY

Acquisition of mechanical engineering division of
Kemet Electronics Italy (formerly Arcotronics) for 20 1 4
enlargement of technology portfolio in Battery division

© 2008

Manz Coating GmbH founded -
development center for vacuum- 2010
coating technology

Acquired the CIGS innovation line from Wirth Solar
Opened facility for solar and display production systems > O 201 2

in Suzhou, China

© 2000

Manz becomes global leading equipment
supplier for the touch panel production ° 20 1 3

First order from AMOLED display industry

2014

MANZ AG
Geschaftsbericht 2014
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Record revenues of

30 6 million euros:

+15%

in comparison with
the preceding year

TO OUR SHAREHOLDERS
Letter from the Managing Board

LETTER FROM THE MANAGING BOARD

Dear Shareholders,

During fiscal year 2014, we were able to increase our revenues to a new record level of
around 306 million euros. Against the background of a share of the solar sector of only
4.5%, this increase of more than 15% is impressive evidence of the success of our di-
versification in industries, technologies and regions. With earnings before interest and
taxes (EBIT), adjusted for non-recurring negative special effects in the amount of around
0.4 million euros, we were able (on an adjusted basis) to achieve the operational goals we
had set for the fiscal year 2014. At the same time, non-recurring negative special effects
burden our result in 2014. Our strong equity position and low net debt with a positive cash
flow offer us sufficient leeway for this, in order to grow dynamically and profitably from a
stable basis.

The successful diversification of our business model allows us to use the varying dynamics
in the individual growth industries to the best effect and to utilize available capacities ef-
fectively. This resulted in a significant increase in group revenues from 266.2 million euros
in the previous year to 305.9 million euros in the 2014 fiscal year, an increase of 14.9 %.

While the sales level in the Solar segment continues to be low, the fast-growing business
segments Display and Battery have in the meanwhile proven to be responsible for the
majority of revenues.

Inthe Display segment, we are positioned as the established development partner of indus-
try. Our customers include leading manufacturers of smartphones and tablet computers as
well as their suppliers. Through technological novelties and innovations, and together with
our customers, we are implementing the ideas of tomorrow and in the process are setting
standards in the industry. Our outstanding market position is reflected in particular in the
increased segment revenues for 2014.

In addition, today's rapidly growing Battery segment offers us enormous growth potenti-
al. In this area, we are benefiting from the very successful integration of Manz ltaly — the
mechanical engineering division of Kemet Electronics Italy which was purchased in April
2014. With this acquisition, we added winding and laminating technology to our range of
services for the production of lithium-ion batteries and now with our technology portfolio
unmatched the world over, we offer our customers production equipment for the manufac-
ture of all current cell concepts — from the wound button cell for headsets to the stacked
pouch cell for electric cars. Alongside e-mobility and the market for stationary power sto-
rage, we have successfully developed the market for consumer electronics within a very
short time period. Orders of more than 50 million euros in this sector led to further dynamic
growth of segment revenues compared with the previous year.

MANZ AG
Annual Report 2014
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EBITDA adjusted for
non-recurring special
effects:

24- 6 million euros:

Positive cash flow:

12 . 7mi|lion euros:

TO OUR SHAREHOLDERS
Letter from the Managing Board

The development of earnings in the year 2014 was significantly influenced by non-recurring
negative special effects coming to a total of 33.2 million euros. Earnings include valuation
allowances on receivables from an insolvent customer as well as expenses resulting from
the rescission of a battery order. Adjusted for these non-recurring negative special effects,
earnings before interest, taxes, depreciation and amortization (EBITDA) were 24.6 million
euros (previous year: 27.0 million euros). In addition there were unscheduled write-offs on
development costs in the Solar segment, primarily relating to crystalline PV technology as
well as in some cases relatively old developments of the CIGS technology. These write-
offs came to 22.5 million euros. At an adjusted EBIT of around 0.4 million euros, essentially
these unscheduled write-offs as well as devaluations in the Solar segment resulted in an
EBIT of —32.8 million euros. With a positive cash flow of 12.7 million euros (previous year:
26.9 million euros) and a lower net debt of 9.2 million euros, our liquidity position is extre-
mely sound and we continue to have a high equity ratio of 55.2 % (previous year: 54.8 %).

We are convinced that we can continue the positive operating trend in 2015 and beyond.
The general conditions for sustained growth are present in all three industries. A constant
stream of new functions and technical innovations in consumer electronics are continuing
to drive forward our business in this segment. In addition, manufacturers are increasingly
addressing the themes of battery service life and shelf life for mobile end-user devices. In
addition, we are seeing a rise in investments in the production capacities for batteries in
the field of e-mobility. And in view of constantly growing end-customer demand for solar
modules, new investments in modern equipment are indispensable in order to implement
profitable manufacture. We are assuming a strong concentration in China for crystalline
technology. We are well positioned with R&D and production here. In the field of thin-film
solar technology, we are more convinced than ever of the technological superiority of the
Manz CIGSfab, our turnkey production line for the manufacture of CIGS thin-film solar mo-
dules.

MANZ AG
Annual Report 2014



TO OUR SHAREHOLDERS
Letter from the Managing Board

We consider the industry outlook in all three strategic business segments to be thoroughly
positive. At the same time, the unscheduled write-offs in the past year will relieve the ope-
rating result already in fiscal year 2015 in the amount of about 10 million euros. Specifically,
Manz is expecting revenues between 320 million euros and 340 million euros for the cur-
rent 2015 fiscal year with a very positive EBIT.

We would like, at this point, to extend our special thanks to our employees, who, through
their commitment, flexibility and inventiveness, make a crucial contribution to further deve-

loping our technology, thereby laying the foundation for our continued growth.

The Managing Board

L

Dieter Manz Martin Hipp

MANZ AG
Annual Report 2014
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Our forecast:
Revenues of

320-340

million euros
in 2015






INTERVIEW

We are expecting
that our business
in the consumer
electronics
segment will
also grow further
in the future
and will be a
significant revenue
driver for us.

15



70%

Growth in revenues
in 3 years

TO OUR SHAREHOLDERS

Mr. Manz, Mr. Hipp, 2014 was an
eventful year for Manz AG. Opera-
tionally, things are running well for
your company, and you have gene-
rated record revenues. But at the
same time, you are showing negati-
ve earnings as a result of non-recur-
ring special effects. How will things
go from here?

Our business has in fact developed very
well despite the solar crisis — not only in
2014, but also in the years before. With
our diversification strategy, we have
been able to open up the vibrant future-
oriented markets with very good growth
prospects with the Display and Battery
divisions. Thus since 2012 we have been
able to increase total revenues from
around 180 million euros to more than
300 million euros in the year 2014 despite
the drop in sales in the solar sector. This
represents almost 70 %! But at the same
time we have also invested in the further
development of PV technology in order to
hold open the opportunities of the solar
market for ourselves. We have been able
to do this only thanks to our operational
strength thatis also a very sound basis for
the future growth of the company.

Due to the insolvency of GT Advanced
Technology, net receivables in the amount
of 2.5 million euros were written off in
2014 as a precautionary measure. In addi-

MANZ AG

tion, we consciously decided to break off
and back out of a battery project due to a
fundamental change of strategy by a Ger-
man car manufacturer in order to be able
to employ the capacities thus released di-
rectly in new, lucrative projects. The non-
recurring negative special effect came to
4.0 million euros. But on the other hand
there are the new orders resulting from
this decision of around 40 million euros as
of the beginning of the current fiscal year.
But the major part of the negative special
effects results from the special write-offs
in the Solar segment.

What caused you to take this step?

Our first priority of course is the profita-
bility of our company. Therefore we have
made a clean sweep with this step alrea-
dy at this point and are relieving our ear-
nings already in 2015 by around 10 million
euros. Adjusted for these non-cash write-
off effects, our result will reflect much
better the operational strength of Manz
AG. In 2015, with revenues between 320
and 340 million euros, we expect a clearly
positive EBIT.



this year, our result will
reflect much better the
operational strength of

Manz AG. «

Martin Hipp, CFO




TO OUR SHAREHOLDERS

Don’t these special write-offs in the
Solar segment rather mean that you
do not see any future for the solar
industry?

Quite the contrary! We continue to be
convinced that solar technology will have
a key role worldwide in the solution for
future energy supplies. The retail market
in the meantime has reached the level of
the existing production capacities, which
for the most part are outdated. Therefore
new investments will be unavoidable for
the industry in order to cover rising de-
mand with profitable production. Never-
theless we are assuming that in the area
of crystalline solar technology, there will
be a strong concentration of capacities in
China. The situation looks different in the
area of CIGS thin-film technology. While
up to the time of the sale of our first CIGS-
fab we will significantly lower the opera-
ting costs at our Schwabisch Hall loca-
tion, we continue to be convinced of the
superiority of the CIGSfab and are stay-
ing, without reservation, with our goal of
the sale of turnkey production lines.

But at the same time we are taking the
continuing investment restraint of the
past four years into account by reducing
our ongoing cost basis. Regardless of
when the next investment cycle comes,
this step, together with the early write-
offs, will lead to an improvement in ear-
nings. The Solar segment at the moment
therefore offers primarily upside potential
for us.

But the Display business segment

will continue to be the largest busi-
ness segment, will it not?

MANZ AG

Continuous technology innovations, in
particular in the case of smartphones, ta-
blet computers and touchscreen laptops,
will continue to push this market forward.
Topics of the future will be, for example,
flexible and foldable devices, OLED dis-
plays and ,wearables” such as watches.
As a high-tech equipment manufacturer
and innovation driver of the industry, that
plays into our hand. In the meantime, we
are very close to the leading producers
and their suppliers, and in close coope-
ration with our customers we are already
developing the device generation of to-
morrow. We are expecting that our busi-
ness in the consumer electronics seg-
ment will also grow further in the future
and will be a significant revenue driver for
us. But on balance our goal is to establish
three equally strong business segments.

On balance three equally strong
business segments means that the
Battery segment will also grow sig-
nificantly. What makes you so sure
of this?

With the acquisition of the mechanical en-
gineering division of KEMET Electronics
Italy in the past year and the subsequent
integration of Manz ltaly, we have taken
a giant step and within a very short time
have successfully developed the market
for consumer electronics. In 2014 we were
already able to record significant growth.
We are expecting that in the current year
of 2015, we will be able to at least doub-
le revenues again. In the short term, the
growth momentum will come from the
consumer electronics segment since the
issues of battery service and shelf life are
coming increasingly into the focus of the



TO OUR SHAREHOLDERS

manufacturers. But we also supply equip-
ment for the manufacture of automobile
batteries. In the e-mobility segment, we
have been observing increased activity
especially in the past few months. Com-
panies such as Tesla, Google and Apple
are currently providing movement in the
market. Electric cars as a mass product
and autonomous driving — these are quite
exciting topics that are being discussed.
We of course want to be part of the ac-
tion. Accordingly | am convinced that we
will see sales in the triple-digit million ran-
ge in the battery segment in the coming
years.

You once put forward the medium-
term goal of double-digit EBIT mar-
gins. How far along toward that goal
do you see Manz AG today?

With a share of sales of the Solar segment
of less than 5% in the past year, the fast-
growing business segments Display and
Battery in the meanwhile are responsible
for the majority of revenues. Both busi-
ness segments offer attractive operating
margins. Our goal is to reach this quality
of margin on the Group level as well while
maintaining the high rate of growth. With
the relief from the Solar segment of ap-
proximately 10 million euros annually, we
are making a huge step toward this goal.

Mr. Manz, Mr. Hipp - you still have a
number of exciting tasks in front of
you. What motivates you each day
anew to give your all to your job?

| am an engineer and an entrepreneur
with my heart and soul. With Manz AG we
are active in dynamic growth markets that

MANZ AG

are continually changing. That demands
great flexibility and entrepreneurial inno-
vative spirit from me as CEO and from all
employees. At the same time, we have
the unique opportunity each day to par-
ticipate in the development of new tech-
nologies and products that can change
our society and the world. | can't imagine
anything more exciting.

The possibilities at Manz AG are unlimi-
ted. | have already been here twelve years
— the development that the company has
experienced during that time is incredib-
le. Back then we had just over 100 emplo-
yees, and today almost 2,000 highly qua-
lified colleagues are working in the key
technologies of our time such as sustai-
nable energy generation, mobile commu-
nication and e-mobility. Working as a CFO
in such an innovative company simply is a
lot of fun and motivates me to take on the
challenge again day after day.

Mr. Manz, Mr. Hipp, thank you very
much for the interview.

Revenues in the
Battery segment
soon to be in the

3-digit

million range

Less than

%

5%

of revenues in the
Solar segment
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Rise in share price of

27%

TO OUR SHAREHOLDERS
Manz AG Stock

MANZ AG STOCK

The Manz AG stock began the 2014 fiscal year on January 2, 2014, at a price of 60.52 euros.
Its further development in January 2014 was characterized by a significant upward move-
ment. The share price achieved its highest level in the first quarter 2014 on January 23,
2014, when it stood at 74.53 euros. Following a sideways movement, the value of the stock
fell until mid-March, recording what was at that time a low for the 2014 fiscal year on March
13, 2014, at 59.90 euros. After a slight upward trend followed by a sideway movement,
Manz stock recorded significant price gains from the beginning of May 2014 onwards,
closing on June 12, 2014, at 83.60 euros, which was also the high for the 2014 fiscal year.
Following a consolidation phase up to the beginning of August, there was another rise in
prices up to 78.45 euros on September 5, 2014. From that point to mid-December 2014,
the stock was characterized by falling prices: On December 17, 2014, Manz stock reached
its low for the year at 52.93 euros. Manz AG stock ended the year 2014 at 55.98 euros on
December 30, 2014. Since be beginning of January 2015, the stock price has again made
significant gains and closed on February 27, 2015, at 77.00 euros.

Chart Showing Manz AG Stock 2014 (XETRA, in EUR)
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Manz AG stock left the TecDAX of Deutsche Bdrse — the index of Germany's largest tech-
nology companies in terms of market capitalization and trading volume listed in the Prime
Standard - in its wake through the end of the third quarter of 2014. From that point up to
the end of 2014, the TecDAX initially outstripped the Manz stock. Since the beginning of
2015, this difference was largely equalized. The Semiconductor Sector Index (SOX) of the
Philadelphia Stock Exchange in the first nine months of 2014 developed parallel with the
Manz stock, but in the months thereafter it registered a significantly better performance
and closed the year 2014 above the Manz stock. Since the beginning of 2015, however, this

MANZ AG
Annual Report 2014



TO OUR SHAREHOLDERS

lead has been largely overcome. In comparison with the solar industry indices World Solar
Energy Index (SOLEX) of the Société Générale and the Photovoltaik Global 30 Index (PV
Global 30) of Deutsche Boérse AG, the Manz stock reflected a positive price development

and also was able once again to move significantly ahead of the solar indices since the

beginning of 2015.

Stock Key Data and Performance Indicators

German Securities Identification Number
International Securities Identification Number
Ticker Symbol

Stock Market Segment

Type of Stock

Capital Stock

IPO

Opening Price

Stock Price at the Beginning of the Fiscal Year*
Stock Price as to February 27, 2015*

Change (in percent)

Annual High

Annual Low

A0JQbU

DEOOOA0JQ5U3

M5Z

Regulated market (Prime Standard)

Registered, common, no-par value
bearer shares, each with a proportionate value
of 1.00 EUR of capital stock

4.928.059 EUR
September 22, 2006
19.00 EUR

60.52 EUR

77.00 EUR

27.23%

83.60 EUR

52.93 EUR

Currently at 54.8%, Manz AG has a large number of shares in free float and has a wide

shareholder base. As of December 31, 2014, company founder and chairman of the Mana-

ging Board, Dieter Manz, holds a total of 41.0% of Manz's stock. In addition, Ulrike Manz

holds 4.2% of the company’s shares.

Shareholder Structure

Free Float 54.8%

41.0% Dieter Manz

oY 4.2% Ulrike Manz

MANZ AG
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24

capital market
conferences and
roadshows

TO OUR SHAREHOLDERS
Manz AG Stock

Manz AG places a high value on maintaining an active dialog with investors, analysts and
financial journalists and in the 2014 fiscal year maintained an constant exchange of infor-
mation with its shareholders and stakeholders. The regular and prompt publication of
reports relevant to the company underscores its goal of providing comprehensive informa-
tion on the company’s developments. In so doing, Manz AG, with its listing in the Prime
Standard of the Frankfurt Stock Exchange, fully complies with highest requirements for
transparency. Manz AG strives to exceed this standard.

* Participation in 13 capital market conferences

e Eleven roadshows in Germany and abroad

* Analyst Day on November 18, 2014, in Reutlingen

* Regular offers of conference calls with a webcast when publishing the financial reports
and providing an audio replay as an online offering on the company’s Web site

¢ Publishing 15 editions of Corporate News

In the course of fiscal year 2014, Manz AG was covered by the following institutions:

* Bankhaus Lampe

* Warburg Research

e Oddo Seydler (formerly Close Brothers Seydler)
e Equinet Bank

* montega AG

e Landesbank Baden-Wirttemberg

MANZ AG
Annual Report 2014



TO OUR SHAREHOLDERS
Manz AG Stock

The FlLharmonie in Filderstadt, Germany, hosted Manz AG's 2014 Annual General Meeting
on Wednesday, July 9, 2014. A total of 276 shareholders attended and heard the report of
the Managing Board on the development of business in the year 2013 and the outlook for
the 2014 fiscal year.

Almost all the shareholders represented in the Annual General Meeting approved the mee-
tings agenda. A total of 61.99% of capital stock with voting rights was represented (previ-
ous year: 62.34%). Detailed voting outcomes can be viewed on the company website at
www.manz.com in the ,Investor Relations/Annual General Meeting” section at any time.

2015 Financial Calendar

May 12, 2015 Publication of 2015 Q1 financial report

July 7, 2015 2015 Annual Meeting of Shareholders

August 11, 2015 Publication of 2015 Q2 financial report

November 9, 2015 Publication of 2015 Q3 financial report

November 23-25, 2015 2015 German Equity Forum
MANZ AG

Annual Report 2014
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4

face-to-face meetings
in fiscal year 2014

TO OUR SHAREHOLDERS
Report from the Supervisory Board

REPORT FROM THE SUPERVISORY BOARD

Dear Shareholders,

In the 2014 reporting year as in the past, the Supervisory Board advised the Managing
Board on a regular basis with regard to the company’s strategic orientation and gover-
nance and continuously monitored its management activities. In so doing, we meticulously
carried out the duties incumbent upon us by law, the company’s Articles of Incorporation
and our rules of procedure, satisfying ourselves that the Managing Board’s work was le-
gally compliant and appropriate. The Supervisory Board was involved in all decisions of
fundamental importance to the company and the Group.

The Managing Board and Supervisory Board remained in close and intensive contact
throughout the 2014 fiscal year. In this context, the Managing Board complied with its
duty to provide information as set out in the law and the rules of procedure, notifying us
in a regular, detailed and timely manner in both written and oral form, about all measures
and events relevant to the company. The Managing Board also discussed deviations of the
business performance from the plans and goals that had been set up and gave reasons for
the deviations. As a result, the Supervisory Board was always kept informed with respect
to the company’s business situation and performance, the company’s intended business
policy, short-term, medium-term and long-term planning including investment, financial,
and human resources planning as well as the company’s profitability, organizational mea-
sures, and the Group's overall situation. In addition, information regarding the company’s
risks and risk management activities was regularly provided. The members of the Super-
visory Board always had sufficient opportunity to critically discuss the reports presented
and the resolution proposals of the Managing Board and to present its own suggestions.
In particular we intensively discussed all transactions significant to the company on the
basis of the Managing Board's reports and examined them for plausibility. The Supervisory
Board gave its approval of individual transactions to the extent that this was necessary for
the Managing Board under the law, the Articles of Incorporation or the rules of procedure
for the Managing Board.

The chairman of the Supervisory Board was in regular contact with the Managing Board
above and beyond the Supervisory Board meetings and always obtained information con-
cerning the current development of the business situation and significant business trans-
actions.

Focus of Deliberations in the Supervisory Board

In all there were four face-to-face meetings during the 2014 fiscal year. All members of the
Supervisory Board took part in all of the meetings. The members of the Managing Board
participated in the meetings of the Supervisory Board to the extent their own personal
matters were not to be discussed.

MANZ AG
Annual Report 2014



TO OUR SHAREHOLDERS

The focus areas of the first meeting in the reporting year on March 27, 2014, were the
annual financial statements and the consolidated financial statements of Manz AG as of
December 31, 2013, including the management report and the Group management report
as well as the audit report of the auditor. Following a discussion with the auditor, we ap-
proved the annual and the consolidated financial statements for the fiscal year 2013. In
addition, the Managing Board reported on the current business developments in the first
quarter of 2014 and the medium-term prospects. Additional topics were the current finan-
cing situation as well as financial planning and the business prospects for the year 2014.
Over and above this, we discussed in detail the takeover of the mechanical engineering
division of KEMET Electronics Italy as an addition to the technology portfolio in the Battery
segment with the Managing Board and approved the acquisition. Furthermore, the Super-
visory Board worked with and adopted the report of the Supervisory Board to the Annual
General Meeting, the Corporate Governance Report and the resolution proposals for the
Annual General Meeting on July 9, 2014. Finally, the members of the Supervisory Board
discussed the results of the review of the organizational flow of the meetings of the Super-
visory Board within the framework of the annual efficiency review.

In the meeting on May 27, 2014, the Managing Board reported on the current business
developments and the business performance in the first quarter of 2014. Furthermore,
we discussed the current financing situation, the integration of Manz Italy S.r.l. and the
assessment of the work performance of the candidate for the position of chief operating
officer (COQ).

The subject of the Managing Board's report at the meeting of July 31, 2014, was the cur-
rent business and financial position as well as further prospects following the close of the
first half of the year 2014. At this meeting we also discussed the current status of bank
financing, compliance with the provisions concerning one-third employee representation
at Manz AG and other measures for filling the COO position. Other topics were the issue
of subscription rights to the members of the Managing Board from the Performance Share
Plan 2012, concerning which we passed a resolution in September 2014 by means of the
written procedure.

At the meeting of December 9, 2014, the Managing Board reported on the current busi-
ness and financial situation. In addition, the figures after the close of the third quarter of
2014 as well as special influences and risks for the 2014 annual financial statements were
discussed, and the sales forecast for the 2015 fiscal year was adopted. Another focus
area in this context concerned the further planned measures for strategic development in
the 2015 fiscal year. In addition, we discussed the risk report in detail with the Managing
Board. As in previous years, the Supervisory Board considered current developments in
corporate governance and jointly with the Managing Board adopted the issue of an unqua-
lified statement of compliance. Furthermore, the filling of the COO position was again the
subject matter of discussions in the Supervisory Board.

MANZ AG
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TO OUR SHAREHOLDERS

Conflicts of Interest

Supervisory Board member Dipl.-Ing. Peter Leibinger is the Managing Partner of a com-
pany that provides supplies to the company. No concrete conflict of interest resulted from
this business relationship.

Supervisory Board member Prof. Dr.-Ing. Michael Powalla is a member of a research in-
stitute that granted licenses to a subsidiary of the company in 2011. Also in this case, no
concrete conflict of interest occurred as a result of the business relationship.

Otherwise, there were no conflicts of interest on the part of members of the Managing or
Supervisory Boards that had to be disclosed to the Supervisory Board and about the hand-
ling of which the Annual General Meeting must be informed.

German Corporate Governance Code

In the 2014 fiscal year, the Managing Board and Supervisory Board once again gave careful
consideration to the further development of the company’s corporate governance policies.
At the meeting on December 9, 2014, we discussed the recommendations of the German
Corporate Governance Code, and in particular those recommendations that have been
amended by the new version of the Code. The Managing Board and Supervisory Board issu-
ed ajoint statement of compliance pursuant to Section 161 of the German Stock Corporation
Act in December 2014, according to which the company complies with and will comply with
the recommendations in the code without exception. The statement of compliance was
made permanently available to the public on the Manz AG website.

The Supervisory Board of Manz AG consists of three members, the minimum number of
members laid down by law. Due to the number of Supervisory Board members, forming
committees does not serve any purpose and would unnecessarily hamper the Board's work.
Therefore committees were also not formed during the 2014 fiscal year.

Annual Financial Statements and Consolidated Financial Statements for 2014

The annual financial statements and consolidated financial statements as of December 31,
2014, prepared by the Managing Board, and the management report and Group manage-
ment report for the 2014 fiscal year were audited by the company’s and Group’s auditor,
BEST AUDIT GmbH Wirtschaftsprifungsgesellschaft, and given an unqualified audit opi-
nion. The auditor conducted the audit in accordance with Section 317 of the HGB and the
German generally accepted standards for the audit of financial statements promulgated by
the Institut der Wirtschaftsprifer (IDW).

The Supervisory Board reviewed the annual financial statements and the consolidated

financial statements as of December 31, 2014, as well as the management reports for
Manz AG and the Group for the 2014 fiscal year including the audit reports of the auditor

MANZ AG



submitted to members of the Supervisory Board prior to the meeting. At the Supervisory
Board meeting held for the purpose of reviewing the annual financial statements on March
26, 2015, the Managing Board commented on the financial statements for Manz AG and
the Group, and the risk management system. At this meeting, the auditor reported on the
scope and focus areas as well as the principles and major results of his audit and made
himself available for further information. He also provided information about his findings
regarding internal control and risk management in relation to the accounting process.

After examining and discussing the annual financial statements and the consolidated fi-
nancial statements as well as the management reports for Manz AG and for the Group,
the Supervisory Board approved the result of the audit by the auditor. No objections are
raised based on the definitive finding of the Supervisory Board's review. In a resolution da-
ted March 26, 2015, the Supervisory Board approved the annual financial statements and
consolidated financial statements as of December 31, 2014. Manz AG's annual financial
statements as of December 31, 2014, are thereby adopted.

Thanks and Acknowledgment

The Supervisory Board wishes to thank the Managing Board for the constantly open and
constructive collaboration in the past fiscal year. It also extends its thanks to all employees,
who made a crucial contribution to the positive performance of the company in the past
fiscal year. And last but not least, we would like to thank you, our valued shareholders, for
the trust that you have placed in us and for your willingness to shape the future of Manz
AG together with us.

Reutlingen, March 26, 2015

Y.

Prof. Dr. Heiko Aurenz
Chairman of the Supervisory Board



With our trend-setting ideas,
we help bring our era’s key technologies
to light. We are trailblazers for
innovative products in the fast-growing
markets of the future.
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ELECTRONIC COMPONENTS

Our production
technologies for

manufacturing —

' =7 S

touch sensors

and printed circuit S
boards are =

indispensable for
many customers
worldwide.
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» We are making it
possible to continuously increase the
performance parameters of the
end products. «

Displays and touch panels

Higher resolution, better color saturation,
a wider viewing angle — the properties
of displays are largely determined by the
equipment on which they are produced.
As a leading high-tech equipment manu-
facturer for displays and touch sensors,
Manz never stops bringing new tech-
nologies to the fore. Together with our
customers we are already working on
tomorrow’s standards, and we ensure
that complex production processes work
more efficiently, manufacturing costs are
reduced and end products become more
cost-effective.

Forecast for flat panel displays:
Delivery by application (in billions of units)
Source: Display Search 2014/E
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Printed circuit boards

From PCs to mobile phones — from cars to
planes. There is barely an application in our
daily life that does not involve a printed
circuit board or PCB for short. With more
than 25 years of experience in developing
high-tech equipment for producing high-
efficiency printed circuit boards, we have
earned an outstanding reputation as a pro-
vider of wet chemical process equipment.

Our production technology provides custo-
mers with ultimate precision while ensur-
ing significantly shorter production cycles
and greatly improved flexibility.

Smartphone: 10%
Mobile phone: -16%
Tablet PC: 10%
Laptop: -1%

PC monitor: =1%
FPD TV: 4%
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» With simultaneous engineering,
we detect and remove
possible error sources early on.
That saves money! «

Smartphones and tablet computers

With our comprehensive technological ex-
pertise, we can help in a variety of ways
to ensure that the smartphones and tablet
computers made on our equipment meet
the highest quality standards.

Market trend for smartphones:
(in billions of units)

-
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As an established partner of industry, we
use our fully integrated and automated pro-
duction systems to decrease the “human
risks”, thus increasing the quality of the
end products and contributing to improved
work conditions. Moreover, the consistent
use of new processes significantly extends
the life of the end product.

Laptops and consumer electronics

With our modular assembly systems, which
are optimally tailored to industry require-
ments, we address the growing trend to-
ward automated assembly brought on by
rising wage costs in countries like China,
demand for consistent product quality or
issues such as the protection of intellec-
tual property.

Whether they manufacture laptops, smart
watches, navigation devices or digital cam-
eras, our customers place their trust in
our comprehensive technological expert-
ise, our long-standing experience, our ideas,
and our implementation of their concepts
and requests.

CAGR "14-17
Smartphone
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» Today, solar companies are
producing their products at a fraction
of their original costs. And we are
playing a part. «

Market forecast for photovoltaics:
Global annual new installations (in megawatts)

Internal representation based on: Global Market Outlook for
Photovoltaics until 2018, June 2014 by EPIA (European Photovoltaic
Industry Association); Photon International,

enfsolar.com, Solarbuzz

2010 =i CAGR '10-14
2011 e— 22%
2012 e—

2013 e—

2014 —

2015 &

2016 &

2017 &

Bl Global annual new installations
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Crystalline solar cells
and thin-film solar modules

Solar producers can beat the constant cost
pressure in their industry only by increas-
ing solar cell efficiency while lowering
manufacturing costs. That is why more
and more customers put their trust in our
fully integrated, perfectly coordinated pro-
duction technologies when manufacturing
high-efficiency PERC solar cells. And even
in manufacturing thin-film solar modu-
les, our comprehensive product portfolio
sets international standards for increased

efficiency and lower production costs.
Under the concept of “Total Fab Solution”,
we bring together our entire range of ser-
vices, from automation, laser equipment
and wet chemical processes to vacuum
coating.

CIGSfab

With CIGSfab, Manz is the world’s only
provider of a fully integrated, turnkey pro-
duction line for manufacturing CIGS thin-
film solar modules. This represents an out-
standing investment opportunity in today’s
most profitable and most efficient solar
technology.

Trend in module prices ex works
(in US dollars per watt)

)
)
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In more than

50%

of countries, solar power has
now reached grid parity —
the costs for solar energy thus
are already at the same
level as for conventionally
produced energy,
or even lower.




The storage of energy is one of the current hot topics.
Successful energy transition and emission-free mobility
require an efficient storage medium. Even in consumer
electronics the quality of the battery determines the
lifespan of the final product. With more than 25 years

of experience, Manz is a leading provider of production
equipment for lithium-ion battery cells, battery systems
and capacitors.
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ENERGY STORAGE

Our

unique technology
portfolio for
today's cell con-
cepts is crucial to
the further
development of
lithium-ion battery
technology.
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» Our system concepts
stand out for their high production
speed and optimal precision and
reliability. «

E-mobility

Using efficient production processes for
stacked and wound battery cells, Manz is
creating cell structures that are increas-
ingly stable and precise, with the corre-
sponding positive effects on the perfor-
mance parameters of the battery. In this
way, we are making an important contribu-
tion to breakthroughs in alternative drive
systems.

Market growth forecast: +330/0
E-vehicles (in GWh) Recs
44
_
13 I
8 _
_ _I
2014 2015® 202017

Stationary energy storage

Storage technologies ensure power sup-
ply independence and flexibility. When
developing and producing high-precision
production systems for capacitors and
battery cells, we employ our comprehen-
sive expertise in process control, automa-
tion and laser technology. In this way, we

ensure that ever higher-performing stor-
age systems can be produced at a lower
cost.

Stationary storage (in GWh)

12
—
A
2 3 ]
————

2014 2015® 20207

Consumer electronics

A battery’s life, size and weight are crucial
factors for the lifespan and acceptance
of products in the consumer electronics
segment. With its innovative production
equipment, Manz now gives the industry
advancement possibilities previously un-
heard of.

Consumer electronics (in GWh)

2014 205 2020
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NEW BUSINESS

Unimaginable
today, on the
market tomorrow.
We identity
the trends of the
future and
rigorously imple-
ment technologies
that set new
standards.
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» Diversifying our customer and
product portfolio strengthens the company.
We therefore pursue a business idea
only if it is 100 percent suited to us techno-
logically and commercially. «

Lightweight design

Lightweight design with fiber-reinforced
plastics saves raw materials and energy
and is advancing in many industries. It
allows faster acceleration in Formula 1 cars,
longer ranges for airplanes and electric
vehicles, and greater load capacities in
trucks and trains.

At this time, the only factor stopping the
success of lightweight design are the pro-
duction costs, which are still very high.
We are addressing this with our produc-
tion technologies, applying our expertise
in materials processing, automation and
process technology to sustainably lower
manufacturing costs in this important fu-
ture segment.

Technologies

-

NEW
BUSINESS

Markets

Fuel cells

Fuel cells are taking on a key role in
emission-free energy designs. High-tech
equipment manufacturing plays a crucial
role in the industrialization of mobile, sta-
tionary and portable fuel cell applications.
As leading experts in handling and pro-
cessing flexible and stiff substrates, we
greatly simplify the manufacturing pro-
cess and reduce production costs while
significantly increasing fuel cell efficiency.
With our industrial partners, we have al-
ready reached important milestones in this
field.

Functional glass

Glass is one of the oldest materials and
even today offers many possibilities for
functional applications. For processing
and refining glass, we develop innovative,
customer-specific production equipment
that covers the full spectrum of processes:
Wet chemical/vacuum coating, laser an-
nealing/cutting, cleaning, and much more.

The manufacture of architectural and auto-
motive glass represents just a few of the
possible applications.
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BASIC INFORMATION ON THE GROUP
BUSINESS MODEL

Manz AG, founded in 1987, is an internationally leading high-tech equipment manufacturer
with a global presence. The company offers its customers in growth and sunrise indust-
ries highly efficient production processes and in recent years has successfully established
itself as a sought-after development partner of industry. With innovative production solu-
tions, Manz AG is a pioneer for the further development and breakthrough of key techno-
logies of today’s world. With extensive expertise in automation, laser processing, vacuum
coating, metrology, wet chemistry, printing and coating and roll-to-roll processes, Manz AG
focuses on the three strategic business segments Display, Solar and Battery.

To secure medium-term and long-term success, Manz AG will also continue to be rigorous
in future in its pursuit of cross-industry technology transfer, the diversification of its busi-
ness model and the internationalization of the company. The technology portfolio as well
as the markets served are continuously developing. Manz AG is now taking this dynamic
process into account and with the close of the first quarter of 2015 will rename the strate-
gic business segments. The largest change is that the segments Display and Battery will
be replaced by Electronic Components & Devices and Energy Storage.

ENERGY STORAGE

* Li-lon Battery
* Capacitors u

ELECTRONICS

\ Electronic Devices
~ (Smartphones,
- Tablets, Notebooks,
- TV, Wearables)
SOLAR ’ * Cover Glass
o * Enclosures
* Thin-Film/CIGS
* Crystalline Silicon
NEW
STRUCTURE Electronic
OF BUSINESS . Components
UNITS * Printed
Circuit Boards
OTHERS N e [ ] « Display & Touch
Packaging CONTRACT

MANUFACTURING

New Business %
e
o4
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Cross-industry technology transfer

As a high-tech equipment manufacturer, Manz AG is continuously pushing forward deve-
lopment work in its base technologies and is thereby laying the foundation for successful
cross-industry technology transfer. This approach makes internal synergies and innovative
production solutions for diverse industries possible. At the same time, Manz AG gives the
business model the necessary flexibility to react to new growth trends and to be able to
quickly open up promising industries as additional sales markets.

Diversification strategy

As a result of the successful cross-industry technology transfer, the diversification strate-
gy is now an integral component of the successful business model of Manz AG. With the
diversification in technologies, industries and regions, Manz is in a position to compensate
for the natural volatility in various growth markets in the best way possible and, at the same
time, to benefit from their vibrancy. The production capacities can be adapted according to
the investment cycles of individual industries and can be used efficiently by other business
segments within the Group. In this way, Manz lends its entire business model additional
sustainable stability and continuously opens up opportunities for growth.

Internationalization and , Follow the Market”

As an internationally active high-tech equipment manufacturer, Manz AG has an extensive
worldwide production, sales and service network through close customer relationships
and a strong market position in the target industries in China, India, the USA, Europe and
Arab countries. As a result of its ,,Follow the market” strategy, the company, with a total
of around 900 employees at production and research & development locations in Taiwan
and China, has at its disposal an outstanding market access in the largest growth market in
Asia. This makes it possible for the company to offer German engineering at locally compe-
titive conditions. Thanks to this strategy, Manz enjoys a clear technological head start over
the Asian competition and unbeatable cost advantages compared with other European
machinery and plant engineering companies. At the same time, Manz AG's customers
benefit from the shortest development and delivery times — and that is a crucial advantage
in international competition.

MANZ AG
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GROUP STRUCTURE AND HOLDINGS

Altogether, 17 companies are included in Manz AG's consolidated financial statements as
of December 31, 2014, and are therefore fully consolidated. On the reporting date, Manz
AG, as the Group's parent company, held a 100% interest in six international subsidiaries
and one domestic subsidiary located in Schwéabisch Hall. Two of the foreign subsidiaries
are based in Hungary. One subsidiary each is located in Italy, the USA, Slovakia, and Hong
Kong. In addition, the company has a 100% stake in four second-tier subsidiaries in China
and one in Taiwan. A 75% second-tier subsidiary exists in India. Manz AG also has a 100%
stake in one third-tier subsidiary in Taiwan with two fourth-tier subsidiaries in the British
Virgin Islands.

MANZ AG
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In April 2014, Manz acquired 100% of the mechanical engineering division of the ltalian
technology company Kemet Electronics Italy, a subsidiary of the American KEMET Cor-
poration. This gives Manz access to patents and property rights, as well as the expertise,
of Arcotronics, which was acquired by KEMET in 2007 and is a mechanical engineering
pioneer in battery manufacture with long-standing business relationships with the leading
battery producers worldwide.

Qualified and motivated employees provide the basis of Manz AG's long-term success.
As of December 31, 2014, the company employed a total workforce of 1.909 employees
(previous year: 1,853) both in Germany and abroad, of which 651 employees worked at the
German locations. Based on the number of employees, the largest subsidiary in the Group
is Manz China Suzhou Ltd. in China, with 462 employees, followed by Manz Taiwan Ltd. in
Taiwan, with 358 employees, and Manz Slovakia s.r.o., with 223 employees.

The continuous expansion of its technology and product portfolio, with more than 500
qualified engineers, technicians and scientists, as well as having a strong local presence in
the main sales region of Asia both remain central components of the company’s strategic
positioning and are reflected in its employee structure.

Employees by country

" P

651

598
1,909 1,853
475 504
422
358
Total 2014 Total 2013
223 220
88 86 91
0 1 13 12 10
Germany China Taiwan Slovakia Hungary Italy USA India
Employees as of Dec. 31, 2014 Employees as of Dec. 31, 2013
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Around a quarter
of employees
work in research
and development
worldwide.

Germany

Reutlingen, Tubingen,
Karlstein, Schwabisch Hall,
Leipzig

Production, Sales & Service

Hungary
Debrecen
Production & Service

Slovakia
Nove Mesto nad Vahom
Production, Sales & Service

30

Nations

1,909

Employees

Italy
Sasso Marconi
Production, Sales & Service

USA
North Kingstown, Cupertino
Sales & Service

Taiwan
Taoyuan, Taichung, Tainan
Production, Sales & Service

South Korea
Seoul, Incheon, Daegu
Sales & Service

soo

Employees and managers R
from 30 different countries EEE;::
work in our group's various .

subsidiaries

China

Shanghai, Suzhou, Wuxi,
Yingkuo, Huaian, Jiangyin,
Ningbo, Longhua, Xiamen
Production, Sales & Service

India

New Delhi, Calcutta,
Bangalore, Hyderabad
Sales & Service
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Manz AG is organized, for corporate management purposes, by products and services at
Group level and has three business segments, namely ,Display,” ,Solar” and , Battery,”
as well as the ,Printed Circuit Boards/OEM" and ,Others” reporting segments. In order
to decide how to distribute resources and to manage the earnings power of the divisions
and segments, they are monitored separately by management. The Managing Board is
informed about business performance in the individual segments on a regular basis by
means of detailed reports. This enables the Managing Board to counter any unsatisfactory
developments promptly.

Manz AG's financial management system is organized centrally. In order to minimize risks
and make use of the potential to optimize activities across the entire Group, the company
concentrates decisions about subsidiaries’ financing, investments, and currency hedging
activities within the Group. In this context, the company follows value-based financing
principles in order to secure its liquidity at all times, limit financial risks, and optimize the
cost of capital. In addition, Manz strives for a well-balanced debt maturity profile. Figures
such as revenue, earnings before interest, taxes, depreciation and amortization (EBITDA),
earnings before interest and taxes (EBIT), equity ratio, and liquidity serve Manz AG’s Mana-
ging Board as key indicators for financial management.

In comparison with the preceding year, the control system of Manz AG remained un-
changed. The following overview contains information about the relevant Group-internal
indicators:

Revenues - indicator of successful company performance

The revenue trend serves as a yardstick for the success of the corporate activities and
growth. Over the long term, the goal is growth of revenue averaging between 10 % and 20 %.

EBITDA and EBITDA margin - indicator of operating activities

As a high-tech equipment manufacturer, we invest significant portions of our revenues in
research and development and over the years we have successfully expanded our extensi-
ve technology portfolio. In order to provide a realistic impression of the operating business
in view of the correspondingly high cumulative scheduled depreciation, Manz AG has addi-
tionally disclosed earnings before interest, taxes and amortization and depreciation since
the 2013 fiscal year. EBITDA as well as the EBITDA margin serve as essential yardsticks for
the operating earning power of the company. Manz AG has set an EBITDA margin larger
than 15 % as the medium- to long-term target value.

MANZ AG
Annual Report 2014
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EBIT and EBIT margin - additional indicator of operating earning power

Operating earnings before interest and taxes (EBIT) is one of the central success indica-
tors of Manz AG. EBIT as well as the EBIT margin serve as additional yardsticks alongside
EBITDA for the operating earning power of the company. Manz AG has set an EBIT margin
larger than 10 % as the medium- to long-term target value. This value is also used in asses-
sing the feasibility of possible new strategic business segments and serves as a critical
criterion in making decisions in this regard.

Equity Ratio — a stable capital and financial structure

Manz AG monitors the internal capital and financial structure of the company through the
equity ratio, among other things. The medium-term target corridor for shareholders’ equity
as a percentage of total equity and liability is between 40 % and 60 %.

Gearing — monitoring of capital and liquidity assurance

Alongside the equity ratio, gearing, as the ratio of net financial liabilities to equity on the
balance sheet before minority interests, is one of the central key figures for controlling and
monitoring capital as well as ensuring liquidity. Net financial liabilities are defined here as
the sum of the financial liabilities and leasing liabilities, less liquid assets. Manz AG defined
a gearing ratio below 50 % as the target.

In fiscal year 2014, the control indicators and performance indicators have in some cases
developed positively with respect to the defined target values. Thus, for example, revenue
increased by 14.9% in comparison with the previous year. The precise development of the
key figures revenue, EBITDA margin, EBIT margin, equity ratio and liquidity are explained
under ,Financial Position, Financial Performance and Cash Flows.” The following table gi-
ves an overview of the changes:

Control indicators

in % 2014 2013 2012 201 2010

Revenues (in million EUR) 305.9 266.2 184.1 240.5 181.4

EBITDA margin 4.5 9.7 - 5.4 4.8

EBIT margin = 1.1 - 1.2 0.3

Equity ratio 56.2 54.8 52.1 59.56 66.4

Gearing 6.6 0.3 22.9 9.3 -13.1
MANZ AG
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Research and development is a key component for the successful expansion of Manz AG's
cross-industry technology and product portfolio. In order to further strengthen Manz's po-
sition as a company driving innovation in growth industries, research and development
(R&D) activities will also play an important role for the company in the 2015 fiscal year. With
over 500 engineers, technicians and scientists at its development facilities in Germany,
Italy, Slovakia, Taiwan and China, Manz AG will focus on the main technologies in its Dis-
play, Solar and Battery business segments and accelerate the cross-industry integration
of these core competencies in order to achieve synergy effects and economies of scale.

The Centre for Solar Energy and Hydrogen Research at Baden-Wirttemberg (ZSW) is Manz
AG's cooperation and development partner of many years. In Stuttgart, the ZSW operates
among other things photovoltaic material research and development for thin-film techno-
logies and supports Manz development teams in the Solar segment in the further develop-
ment of CIGS technology.

There is also a collaboration with the ZSW in Ulm. The goal is the further development of
close-to-series production of lithium-ion batteries under industrial conditions through the
development of new active materials and the evaluation of components.

Manz AG had a total ratio of research costs to sales of 6.8% in the reporting period (previ-
ous year: 7.3%). If only capitalized development costs are considered, the ratio of research
costs to sales comes to 3.0 % (previous year: 3.0%). Investment in research and develop-
ment of 20.8 million euros is slightly above the forecast level of 20 million euros. In the
2014 reporting period, scheduled depreciation was taken on own work capitalized in the
amount of 10.7 million euros (2013: 10.4 million euros) as well as unscheduled write-offs
of 19.7 million euros (2013: 0 million euros), with most of the depreciation and write-offs
relating to the crystalline PV technology and in some cases to CIGS technology. The com-
pany will also continue to place a clear emphasis on R&D activities in the future. In order to
provide sustained and long-term consolidation of its excellent technological positioning in
the relevant target markets and its innovativeness, Manz AG is striving for an annual ratio
of research costs to sales of 6.5% on average.

MANZ AG
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Economic Market Environment

According to the Kiel Institute for the World Economy (IfW), vibrancy in the global economy
strengthened increasingly in the course of 2014. Following the only very restrained increase
in global gross domestic product (GDP) in the first half of 2014 (GDP growth: 2.6 %), the third
quarter of 2014 gathered speed significantly. For the fourth quarter of 2014, the IfW indica-
tor, which is calculated on the sentiment indicators for 42 countries and reflects world eco-
nomic activities, signals a similarly strong increase in production. For the full year of 2014,
the institute accordingly is expecting a GDP growth of 3.4 % (2013: 3.3%). In the advanced
economies, economic growth of the individual countries and regions has varied widely. Due
to the low oil price and the expansive monetary policy, however, the IfW sees an overall im-
provement in general conditions for the further economic development in these countries.
In the emerging countries, the economy recently expanded somewhat more rapidly, but the
basic economic trend continues to be restrained. Thus for the year 2015, the IfW expects
that the world economy will stabilize and that growth with an assumed 3.7 % global growth
rate will initially be moderate. For the euro zone, the economists of the IfW expect an incre-
ase in the GDP of 1.2% for the year 2015. GDP in Germany will increase by 1.9% in 2015.

Economic development in Asia and in the People’s Republic of China, in particular, is of
major importance to Manz AG as this is its principal sales region. According to preliminary
information from the Chinese statistical office, economic growth in 2014 (7.4 %) was slightly
below the Chinese government's target of 7.5 %. According to the economists of the IfW, a
slightly lower growth of 7.0 % is expected in the year 2015. The experts forecast that GDP in
the United States, as the world’s largest economy, will grow by 2.2 % in the year 2014, while
growth of 3.2 % is expected in 2015.

Display Business Segment

As an established provider of innovative production solutions for the manufacture of dis-
plays and devices for global communications needs, Manz AG is one of the world’s leading
high-tech equipment manufacturers in this industry. Overall, the revenue volume of the
global FPD market is estimated at USD 131 billion in 2014, which means that year-on-
year growth will be in the one-digit percentage range. With modest growth, the market
research institute NDP DisplaySearch expects a shift within the FDP market. According to
this institute, revenue from mobile computing and smartphones will continue to grow in
2014 and account for around 42 % of the overall volume of the global FPD market, thereby
exceeding the market share of LCD televisions for the first time. The market research ins-
titute identifies the continually rising demand for terminals with larger screens and higher
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resolution as well as further developments in touch panel displays for smartphones and
tablet computers as the decisive factors in this development. At the same time, NDP Dis-
playSearch sees a growing share for laptops. This development essentially is supported by
attractive laptops with Windows operating systems and the Chromebook. The acceptance
among consumers of the new Windows 9 operating system will have great influence on
the future demand, according to NPD experts.

In terms of technologies, NPD DisplaySearch expects AMOLED technology to increase its
market share in the medium term. Within the next two years, the costs of AMOLED dis-
plays will thus fall below those of LCD displays, due to improvements in production proces-
ses, and make a corresponding contribution to the spread of this technology. In regional
terms, Taiwan will remain the world’s leading region for the manufacture of touch-sensitive
displays in the medium term. At the same time, China will climb to number two by 2016,
owing to the high local demand for smartphones and tablet computers. Accordingly, the
market research institute NPD DisplaySearch expects to see significant capacity expansi-
on investment in China over the next two years, which will be responsible for around 70 %
of global investment.

With its established production locations in Taiwan and China, Manz AG is active in these
very hot spots of the industry. Cross-industry technology transfer and target-oriented re-
search and development activities enable Manz to provide innovative and customer-speci-
fic production solutions in both tried-and-tested and new industry technologies. With this
strategy, Manz AG sees itself extremely well positioned to be able to further expand its
strong market position and to benefit from future opportunities.

Solar Business Segment

As a high-tech equipment manufacturer, Manz AG offers the industry innovative production
solutions for crystalline solar cells and thin-film solar modules. Following the achievement
of a further record level in the 2013 fiscal year with 36 gigawatts (GW) of new photovoltaic
installations, profitable growth for manufacturers in the PV market was greatly impaired by
overcapacities and the low price level for solar modules. In the course of 2014, global PV
demand continued to increase significantly. According to information from the market re-
search institute NPD Solarbuzz, the new installations of around 20 GW in the forth quarter
of 2014 alone, which to a significant extent were in China, exceeded the total newly ins-
talled capacity from the pre-crisis year of 2010. In view of this dynamic development of the
market, the experts of the institute as well as the 20 leading PV module manufacturers of
the world thus expect that new installations in 2014 will exceed the total capacity of 50 GW.
The equilibrium between existing production capacities and end customer demand will
again strengthen the trust of investors in the PV industry. The market researchers accor-
dingly also expect investments in the near term in new and efficient production systems.
NPD Solarbuzz puts the potential revenue for mechanical engineering in the solar industry
at USD 10 billion through the year 2017. It is expected that there will continue to be a variety
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of different technologies. With a predicted doubling of the worldwide PV demand every
four years, the experts continue to see crystalline solar cells as the leading technology. But
the CIGS thin-film solar technology will also have increasing significance.

With its products, Manz AG offers the industry both efficiency gains and significant cost
savings. With its unique know-how provided by the largest team of experts in the world,
Manz AG focuses on CIGS thin-film technology. With the innovation line, which is unique
throughout the industry, at the Schwabisch-Hall location and an exclusive collaboration
with the Center for Solar Energy and Hydrogen Research at Baden-Wirttemberg (ZSW),
Manz AG is intensively driving research and development in the area of CIGS. The goal is to
use the exclusive access to the research results of Manz AG's development partner ZSW
to transfer the world-record technology from the lab to mass production: At an efficiency
of 21.7 %, ZSW holds the current world record for effectiveness over all other thin-film solar
technologies.

With the Manz CIGSfab, the company offers its customers at turn-key, fully integrated pro-
duction line for the manufacture of CIGS thin-film solar modules. Already today the produc-
tion costs of CIGS thin-film technology in a Manz CIGSfab are, depending on the location
and size of the factory, significantly below the costs of crystalline silicon solar technology
which is still prevalent today. With the CIGSfab, Manz thus offers the currently most pro-
fitable and efficient solar technology. The current efficiency of 14.6 % in mass production
(15.9% aperture efficiency) and a reliable technology roadmap for future increases of ef-
ficiency, guarantee maximum investment security. Accordingly, Manz AG sees itself excel-
lently positioned to be able to benefit from the next investment cycle in the solar industry.

Battery Business Segment

In its Battery business segment, Manz AG focuses on manufacturing technologies and
production processes for lithium-ion batteries, which are used in the fields of consumer
electronics, e-mobility and stationary power storage. Experts from the market research
institute Lux Research expect a quadrupling of the total global market for lithium-ion bat-
teries from USD 17.6 billion in 2013 to around USD 70 billion by 2020. According to Lux
Research, lithium-ion batteries are currently mainly being sold in the form of consumer
electronics like smartphones and tablet computers. For this segment alone, Lux Research
is expecting lithium-ion batteries to achieve a sales volume of USD 25 billion in consumer
electronics in 2018. This is also confirmed by the market research and analysis company
Frost & Sullivan, which considers that the fields of ,mobile communication” and ,,compu-
ting devices” will be the main drivers of growth over the next three to four years. Frost &
Sullivan are expecting further medium- to long-term growth momentum for the market for
lithium-ion batteries from e-mobility and stationary power storage. According to them,
both in the automotive industry and in the sector for energy networks and the storage of
renewable energies, statutory incentives will impact sales figures for lithium-ion batte-
ries. The market research institute Navigant Research forecasts that the e-mobility sector
will experience worldwide growth of 86 % in 2014, which is equivalent to around 346,000
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new electric vehicles. This development is primarily being driven by brands such as Tesla,
Mercedes, Audi and BMW, which marketed electrically powered vehicles for the first time
in 2014. Furthermore, governments in the automotive industry’s key sales markets of Ger-
many and China are providing incentives for end consumers to purchase electric vehicles.
Numerous projects in the field of stationary power storage are currently being promoted in
the USA and Europe. As far as Asia is concerned, the US Department of Energy identifies
China, South Korea and Japan as the market drivers of stationary power storage.

In the Battery business segment, Manz AG has proven expertise in winding, stacking and
laminating technologies, the leading technologies in the manufacture of lithium-ion batte-
ries for consumer electronics, e-mobility and stationary energy storage. This provides an
excellent basis for systematic use of the revenue and earnings potential in these industries,
both now and in the future.

Printed Circuit Boards/OEM Reporting Segment

Since the beginning of 2014, there has been a positive development in the printed circuit
board market as far as the German industry is concerned. According estimates of the
German Electrical and Electronic Manufacturers’ Association (Zentralverband Elektrotech-
nik- und Elektronikindustrie e.V. — ZVEI), industry revenues in 2014 were above those of the
previous year by 3.3% in Germany, with printed circuit boards achieving a market of 1.42
billion euros. The segments industrial and automotive electronics accounted for the largest
part of revenues at 527 million euros and 507 million euros, respectively. For 2015, the ZVEI
forecasts growth for the German market of 2.3% to 1.46 billion euros. The ZVEI puts the
global market at USD 61.5 billion (2013: USD 59.8 billion), which is equivalent to growth
of 2.8%. The lion’s share can be found in the Asia and Pacific region, which has a 65.2%
share of the global market for printed circuit boards (equivalent to USD 40.1 billion). The
ZVEIl forecasts market growth for the year 2015 of 3.3 % to 63.5 billion euros.

Overall Assertion

Again in 2014, Manz AG successfully continued the implementation of its diversification
strategy and technology transfer between the Display, Solar and Battery business seg-
ments. The company sees itself as being accordingly well positioned strategically for the
current 2015 fiscal year. Despite the lower growth trend in the display industry in compari-
son with the previous year, the company continues to see additional revenue and earnings
potential in the intermediate term as a result of an increase in touch-capable mobile end-
user devices as well as technological innovations such as the OLED technology. In this re-
gard, Manz AG will benefit from its position as the market leader for innovative production
solutions and its decades-long technological expertise in the fields of automation, laser
processing, vacuum coating, printing and coating, metrology, wet chemistry and roll-to-
roll. In view of the equilibrium between existing production capacities and end customer
demand, an increasing willingness to invest is emerging in the solar industry. With its
innovative production solutions, particularly in relation to the cost-efficient CIGS thin-film
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technology, Manz AG is extremely well placed to benefit from future investments. Due to
the further intensified research and development activities for battery technologies for
consumer electronics, e-mobility and stationary power storage as well as the assumption
and successful integration of the mechanical engineering division of KEMET Electronics
Italy (formerly Arcotronics), Manz AG additionally sees significant growth opportunities in
the Battery business segment. Manz AG expects market development in the PCB/OEM
reporting segment to be stable.

Already in the first three months of 2014, Manz AG received significant major orders and
follow-on orders in the Display segment. They comprised, among other things, a demons-
tration system in the promising OLED segment. In this regard, Manz AG, as part of a stra-
tegic cooperation with AIXTRON SE, contributed its extensive and long-standing expertise
in the cleaning and handling of large-format glass substrates and in the development and
manufacture of large vacuum systems. Following a very successful performance at the
beginning of the year, the Manz stock with its listing in the TecDAX returns to the league
of Germany’s 30 largest, Prime Standard-listed technology companies in terms of market
capitalization and trading volume. At the beginning of April, the company acquired the me-
chanical engineering division of the Italian technology company Kemet Electronics Italy, a
subsidiary of the American KEMET Corporation. With this acquisition, Manz added winding
and laminating technology to its range of services for the production of lithium-ion batte-
ries and now with its technology portfolio unmatched the world over, it offers customers
production equipment for the manufacture of all current cell concepts — from the wound
button cell to the stacked pouch cell.

As a result of the outstanding order situation with orders on hand of around 133 million
euros at the end of the first quarter of 2014, Manz AG posted the highest revenue quarter
in the history of the company, at more than 109 million euros, in the second quarter of
2014. In addition, in June 2014, Manz won the largest individual order to date in the Battery
segment. With this order in the low double-digit million range, Manz AG made a successful
entry into the rapidly growing Battery market segment for consumer electronics such as
smartphones, tablet computers and laptops. Manz was also able to continue the overall
very positive business performance in the third quarter: after the first nine months of 2014,
revenues at more than 250 million euros were around 18 % above the previous year. By the
close of the 2014 fiscal year, the company was able to increase its revenues from 266.2
million euros by around 15 % to a new record level of 305.9 million euros.

In operating business, Manz achieved earnings before interest, taxes, depreciation and
amortization (EBITDA), adjusted for non-recurring negative special effects, of 24.6 million
euros (previous year: 27.0 million euros) and positive adjusted earnings before interest
and taxes (EBIT) of around 0.4 million euros. Taking into consideration the negative special
effects, operating earnings came to —32.8 million euros (previous year: 3.1 million euros).
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Financial Performance

Manz AG continued the positive revenue trend of the first nine months in the fourth quarter
of 2014 as well and for the full year achieved an increase in revenues of 14.9% compared
with the same period of the previous year. In absolute terms, revenue amounted to 305.9
million euros, compared with 266.2 million euros in the previous year.

The Display segment accounted for the largest share of revenues in the reporting period, at
200.9 million euros or 65.7 % (previous year: 172.5 million euros or 64.8%). This was due,
in particular, to the continuing high demand for touch panel displays and other components
for mobile end devices such as smartphones and tablet PCs. The Solar segment genera-
ted around 13.7 million euros or 4.5% of Manz AG's total revenues in the 2014 fiscal year
(previous year: 10.4 million euros or 3.9 %). Battery, the third segment, contributed 24.1
million euros or 7.9% to Group revenues in the form of equipment for producing lithium-
ion batteries (previous year: 9.1 million euros or 3.4 %). The PCB/OEM reporting segment
was responsible for relevant revenue contributions of 51.6 million euros or 16.9 % (previous
year: 56.4 million euros or 21.2 %). Revenues in the Others reporting segment totaled 15.7
million euros in fiscal year 2014, following 17.8 million euros in the prior-year period; that
corresponds to a revenue share of 5.0 % (previous year: 6.7 %).

Revenues by Business Units 2014

16.9% PCB/OEM

“ 4.5% Solar

Display 65.7 % 7.9% Battery
' 5.0% Others

Manz AG revenues by region had the following distribution in fiscal year 2014: Taiwan and
China accounted for the largest share of Manz AG's revenues, at 212.7 million euros or
69.5% (previous year: 191.1 million euros or 71.8%). In Germany, the company generated
27.8 million euros or 9.1% of total revenues (previous year: 13.7 million euros or 5.1 %).
Manz AG generated around 51.9 million euros or 17.0 % of its revenues in the rest of Euro-
pe in the reporting period, following 43.9 million euros or 16.5% in the prior-year period.
This includes revenues of 14.5 million euros from the battery segment of the Italian Kemet,
which has been consolidated as Manz Italy in the Group since April 30, 2014. In the USA, the
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company achieved revenues of 3.1 million euros; this corresponds to a 1.0 % share of total
revenues (previous year: 7.9 million euros or 3.0%). Revenues in other regions worldwide
amounted to 10.4 million euros or 3.4 % (previous year: 9.8 million euros or 3.7 %).

A comparison of revenue expectations from the forecast report of the 2013 Group manage-
ment report with the actual values of fiscal year 2014 reveals that the revenues expectation
of an unchanged level in the Display segment was significantly exceeded and also in the
Battery segment the anticipated significant rise in revenues did take place. A significant
increase in revenues was expected for the Solar segment in 2014. Despite the absence of
a first CIGS order, revenues in this segment increased by more than 30%. Only in the PCB/
OEM segment was the forecasted significant increase in revenues not met, and also in the
segment Others the prior-period level of revenues was not achieved.

Revenues Distribution by Region 2014

17.0% Rest of Europe
31% Taiwan

e 9.1% Germany
China 66.4% 3.4% Other Regions
¥ 0% USA

Based on revenues of 305.9 million euros, there was an overall decline of 6.5 million eu-
ros in inventories of finished goods and work in progress due to the reduction in storage
capacities (previous year: +4.2 million euros). Own work capitalized, at 9.3 million euros,
was above the prior-year level (previous year: 7.9 million euros). This increase is due to the
positive market development and corresponding more intensive development activities
in the Battery segment as well as for the further development of CIGS technology. This
gives rise to gross revenue of 308.8 million euros for the fiscal year 2014 (previous year:
278.4 million euros). Other operating income was 12.5 million euros (previous year: 13.9
million) euros and was composed primarily of subsidies for technology development as
well as income from the reversal of provisions and liabilities in connection with the earn-
out obligation with respect to Wurth Solar. Material costs amounted to 180.2 million euros
(previous year: 160.5 million euros) with the material cost ratio, at 58.4 %, being slightly
above the level of the previous year of 57.7 %. Gross profit increased to 141.4 million eu-
ros, compared with 131.8 million euros in the previous year. Personnel expenses in fiscal
year 2014, at 72.4 million euros, were slightly above the reference period in 2013 (previous
year: 65.2 million euros), which was due to a slight expansion in personnel in the German
locations and the 83 additional employees resulting from the acquisition of Manz ltaly. The
personnel expenses ratio, at 23.4%, was at the level of the previous year.
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Other operating expenses increased to 54.8 million euros (previous year: 39.6 million eu-
ros) as a result of several factors. First, there was the effect of non-capitalizable transaction
costs in relation to the acquisition of Manz ltaly and higher sales expenditure on opening
up new markets and regions. In addition, these expenses were influenced by non-recurring
negative special effects. Included in these special effects are, among other things, valu-
ation allowances on receivables from the insolvent GT Advanced Technologies Ltd. (2.5
million euros) and expenses resulting from the rescission of a battery order, where a fun-
damental change of strategy of a German automobile manufacturer resulted in it not being
possible to conclude a contract and the order having to be reversed with a non-recurring
negative special effect of 4.0 million euros. For strategic purposes, Manz decided, rather
than entering into a court dispute with the customer, to break off the project and shift the
unused capacities to new projects in the Consumer Electronics segment. This decision
resulted directly from new orders of around 40 million euros in this segment. As a result,
earnings before interest and taxes (EBITDA) amounted to 13.9 million euros (previous year:
27.0 million euros); adjusted by these non-recurring negative special effects in the amount
of around 6.5 million euros and inventory write-offs and bad debts in the Solar segment in
the amount of 4.2 million euros, earnings before interest, taxes, depreciation and amortiza-
tion (EBITDA) was 24.6 million euros.

Depreciation and amortization in the 2014 reporting period, at 46.7 million euros, was
above the previous-year level (previous year: 23.9 million euros) and was significantly cha-
racterized by unscheduled write-offs of development costs in the Solar segment. These
costs relate, for the most part, to the crystalline PV technology as well as, in some cases,
to the CIGS technology and came to a total of 22.5 million euros. After the Solar segment
contributed less than 5% to revenues in 2014 as well, the continuing investment restraint
in the solar industry is being taken into consideration. Overall, this results in operating
earnings (EBIT) of —32.8 million euros (previous year: 3.1 million euros). Adjusted by the
non-recurring negative special effects and the unscheduled write-offs, there was a posi-
tive EBIT of 0.4 million euros.

An analysis of the individual business segments shows that EBIT in the Display segment
was 15.3 million euros (previous year: 20.1 million euros). The Solar segment, however,
posted negative EBIT of —43.9 million euros, following —22.6 million euros in the previous
year. Operating earnings in the Battery segment amounted to —8.5 million euros, following
0.1 million euros in the reference period of the previous year. The PCB/OEM reporting seg-
ment recorded an operating profit of 3.0 million euros (previous year: 3.7 million euros) and
the Others segment also recorded an operating profit of 1.3 million euros, following 1.8
million euros in the previous year.

A comparison of the forecasts of expected EBITs in fiscal year 2014 shows that here expec-
tations were not met. For the Display segment, an improvement in EBIT was anticipated.
In actuality, this segment, with an EBIT margin of 7.9%, was not able to achieve the prior
year's level of 11.7%. Here losses on receivables in the amount of 2.5 million euros in parti-
cular had a negative effect. The Solar segment, due to the absence of revenues in the area
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of CIGS, was not able to achieve the forecasted significant improvement of earnings. In the
Battery segment, the planned significant increase in earnings could not be realized due
to, amongst others, the rescission of an order with a negative effect of 4.0 million euros.
Also in the PCB/OEM segment the planned significant increase in earnings could not be
achieved due to the reduced revenues. The segment Other also was not able to reach the
prior year's level in earnings as a result of lower revenues.

After deduction of taxes on income, Manz AG's consolidated net loss for the 2014 fiscal
year was —38.2 million euros (previous year: —2.7 million euros). Given a weighted average
of 4,928,059 shares, that translates into earnings per share of —7.75 euros (previous year:
—0.69 euros).

Financial Position

Total assets as of December 31, 2014, dropped to 253.6 million euros compared with the
previous year reporting date (December 31, 2013: 319.2 million euros). On the liabilities
side, the company's equity came to 140.013 million euros. This decrease in comparison
with the 2013 reference date (December 31, 2013: 175.0 million euros) came as a result of
the significant decrease in retained earnings resulting from the net loss for 2014. At the
same time, the amount from currency translation in the foreign subsidiaries increased by
5.1 million euros to 12.1 million euros (December 31, 2013: 7.1 million euros). This is due
primarily to the strength of the Taiwanese dollar against the euro. As of the balance sheet
date of the reporting period, the equity ratio amounts to 55.2%, following 54.8% as of
December 31, 2013.

Non-current liabilities increased from 33.1 million euros as of December 31, 2013, to 36.4
million euros as of the balance sheet date of December 31, 2014. This development was
due to a rise in non-current financial liabilities to 22.1 million euros (December 31, 2013:
18.6 million euros), resulting from taking out a loan from the European Investment Bank (10
million euros) with simultaneous principal payments on a Kf\W loan. While pension provisi-
ons increased to 8.4 million euros, mainly due to the acquisition of Manz Italy (December
31, 2013: 5.6 million euros), other non-current liabilities declined due to adjustment of the
earn-out liability to Wirth Solar. In the reporting year, a portion in the amount of 3.6 million
euros of the earn-out components of a total of 6.6 million euros lapsed. The remaining
amount of 3.0 million euros has no time limit and depends on the sale of a CIGSfab. This
item is reported in other current liabilities.

In addition, current liabilities declined, in comparison with the end of the 2013 fiscal year, to
77.2 million euros (December 31, 2013: 111.0 million euros). This was due to the significant
reduction in credit lines; current financial liabilities amounted to 10.2 million euros as of
December 31, 2014 (December 31, 2013: 46.4 million euros). Trade payables as of the end
of the 2014 reporting period, at 42.3 million euros, were at the level of the previous year
(December 31, 2013: 42.7 million euros). Prepayments received rose to 10.6 million euros
(December 31, 2013: 8.7 million euros). Other current provisions totaled 3.5 million euros
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as of December 31, 2014, following 4.6 million euros as of the 2013 balance sheet date.
Other liabilities of 8.3 million euros (December 31, 2013: 6.3 million euros) contain person-
nel-related liabilities as well as earn-out liabilities to Wurth-Solar at 3.0 million euros.

On the asset side, the decrease in non-current assets from 138.2 million euros as of the
end of the 2013 fiscal year to 117.4 million euros as of December 31, 2014 is due to decre-
ased intangible assets. As of the end of the reporting period in 2014, intangible assets
stood at 74.7 million euros (December 31, 2013: 91.7 million euros). This development is
attributable to the unscheduled write-offs in the Solar segment. At the same time, pro-
perty, plant and equipment were slightly down: As of December 31, 2014, property, plant
and equipment totaled 40.3 million euros, compared with 45.0 million euros at the end of
the fiscal year 2013. In addition to scheduled depreciation and amortization, unscheduled
write-offs were taken in the amount of 2.8 million euros.

As of December 31, 2014, current assets at 136.2 million euros were down from the 2013
balance sheet date of 181.0 million euros. While inventories dropped as a result of inven-
tory write-offs to 48.3 million euros (December 31, 2013: 56.0 million euros), trade recei-
vables increased as a result of the positive business performance to 58.7 million euros
(December 31, 2013: 55.7 million euros). Other current receivables increased through the
acquisition of Manz Italy to 5.9 million euros as of December 31, 2014 (December 31, 2013:
4.3 million euros). At the same time, liquid funds declined significantly to 23.2 million euros
(December 31, 2013: 64.7 million euros); this was due to an increase in working capital in
connection with the significantly improved order situation, the repayment of liabilities to
banks and the acquisition of Manz Italy.

Liquidity Position

Taking cash flow in the strict sense (operating profit plus depreciation/amortization of fixed
assets and increase/decrease in other non-current provisions and pension provisions), a
positive cash flow totaling 12.7 million euros resulted in the 2014 fiscal year (previous year:
27.0 million euros). With negative operating earnings (EBIT) of —-32.8 million euros, adding
back the depreciation, amortization and write-offs on fixed assets results in a positive cash
flow. Cash flow from operating activities for the 2014 fiscal year amounted to 10.8 million
euros (previous year: 22.5 million euros). This development was mainly attributable to the
decrease in inventory items, trade receivables and other assets, and a corresponding cash
inflow of +3.2 million euros (previous year: +3.7 million euros). The decrease in trade pa-
yables and other liabilities, with cash outflows of —3.6 million euros (previous year: —-4.9
million euros), also had an impact here. Cash outflows from interest paid fell to —=2.0 million
euros (previous year: —3.1 million euros).

Following a cash flow from investing activities of —11.7 million euros in the same period
in the previous year (2013), there was a cash outflow of —21.1 million euros for fiscal year
2014.

This is the result of investments in the amount of 7.0 million euros in connection with the
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acquisition of Manz Italy as well as 14.6 million euros in intangible assets and property,
plant and equipment, primarily development activities. In terms of segments, the Solar
segment accounted for investment of 4.1 million euros (previous year: 3.6 million euros);
the Display segment, 2.2 million euros (previous year: 2.8 million euros); and the Battery
segment, 1.6 million euros (previous year: 3.7 million). A figure of 0.9 million euros (previ-
ous year: 1.6 million euros) was invested in fiscal year 2014 in the other segments.

Cash flow from financing activities in fiscal year 2014 amounted to —32.9 million euros,
following a cash inflow of 23.9 million euros in the previous year of 2013. The reason for
this was the systematic reduction, in the reporting period, of bank overdrafts amounting to
36.2 million euros. At the same time, the company recorded an inflow of funds amounting
to 10.0 million euros, due to taking out an EIB loan. Taking changes in foreign exchange ra-
tes into account, Manz AG therefore has liquid funds of 23.2 million euros as of December
31, 2014 (December 31, 2013: 64.7 million euros). Unused credit lines with banks as of the
balance sheet date of December 31, 2014, come to 115.7 million euros (previous year: 76.1
million euros).

Principles and Goals of the Financial Management

Manz AG's financial management system is organized centrally. In order to minimize risks
and make use of the potential to optimize activities across the entire Group, the company
bundles planning of subsidiaries’ financing, investments, and currency hedging activities
within the Group. In this context, the company follows value-based financing principles
in order to secure its liquidity at all times, limit financial risks, and optimize the cost of
capital. In addition, Manz strives for a well-balanced debt maturity profile. Figures such as
revenue, earnings before interest, taxes, depreciation and amortization (EBITDA), earnings
before interest and taxes (EBIT) and liquidity serve Manz AG as key indicators for financial
management.

Overall Assertion

In the 2014 fiscal year, Group revenues increased significantly by 14.9% to 305.9 million
euros, following 266.2 million euros in the previous year. Manz AG thus realized record
revenues for the second year in a row. Manz AG also reached its operating goals with
respect to profitability. In operating business, Manz achieved earnings before interest, ta-
xes, depreciation and amortization (EBITDA), adjusted for non-recurring negative special
effects, of 24.6 million euros (previous year: 27.0 million euros) and positive adjusted ear-
nings before interest and taxes (EBIT) of 0.4 million euros (previous year: 3.1 million euros).
Non-recurring negative special effects — mainly unscheduled write-offs and devaluations
in the Solar segment — led to an EBIT of —32.8 million euros. With a positive cash flow from
operating activity in the amount of 10.8 million euros (previous year: 22.5 million euros) and
liquid funds of 23.2 million euros with a low net indebtedness of 9.2 million euros (previous
year: 0.4 million euros), the company enjoys an extremely sound liquidity situation and
continues to reflect a high equity capital ratio of 55.2 % (previous year 54.8 %). Overall, this
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offers Manz AG sufficient leeway as the prerequisite for being able to systematically take
advantage of growth opportunities for the company.

Non-financial Performance Indicators

The company believes that economic success and responsible behavior must not be in
conflict with each other. In the opinion of the company, being responsible for its employees
and for the environment is the essential foundation for the long-term economic success of
a highly innovative high-tech equipment manufacturer.

Thus the company offers a broad array of training and continuing education programs in
Manz Academy which are directed both to employees and to customers of Manz AG. In
the past fiscal year, 448 seminar dates were offered in which we made a total of 3,253 free
slots available for our employees. All of these were taken. In addition we offered language
courses on 147 dates. Again all 931 slots offered were used. Training programs of Manz
Academy for German managers and executives of European subsidiaries create a common
understanding of leadership. In addition, seminars are offered for earning additional quali-
fications which comprise discipline- and product-specific advanced training opportunities.
This not only creates optimal conditions for achieving the corporate goals that have been
set, but also makes possible the further development of each employee as an individual.

Resource-conserving production and management is no abstract concept for Manz AG and
its employees, but rather an essential component of its corporate philosophy. Accordingly,
for the Group it is only natural for electricity generated by photovoltaics to be produced for
its own use. Thus, solar modules were installed on the roofs and facades of the assembly
halls in the headquarters in Reutlingen which serve to generate the electricity. There more
than 340,000 KWh of electricity are generated per annum with two large plants. The ow-
ners of these solar plants are the Manz AG's employees, who financed the plants. This is
an expression of their commitment to Manz AG as well as their confidence in the future
viability of photovoltaics. At the same time, they profit from the feed-in compensation
for the electricity produced. The energy concept is supplemented by two smaller facade
plants with outputs of 8 KW and 16 KW, respectively, which are owned by the company.

Again in the past fiscal year, the project ,,Metalworking Shop — Give the Gift of a Future”,
which has been in operation since 2008, was successfully continued in close cooperation
with the Evangelical Youth Foundation and the YMCA Ethiopia. The goal is to provide help
for self-help by making basic training as a general metal worker possible for interested, mo-
tivated youths from disadvantaged ethnic groups. To this end, Manz AG developed its own
instruction workshop for metal working in Ethiopia’s capital city Addis Ababa. In 2014, the
sixth class graduated and thus has the necessary expertise to get a start in working life.
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EVENTS AFTER THE BALANCE SHEET DATE

No events that would have had a significant impact on our financial position, financial per-
formance and cash flows took place after the end of the reporting period.

CORPORATE GOVERNANCE

CORPORATE GOVERNANCE STATEMENT IN ACCORDANCE WITH
SECTION 289A OF THE GERMAN COMMERCIAL CODE (HGB)

The Corporate Governance Statement pursuant to section 289a of the German Commer-
cial Code (HGB) has been published on the company’'s Web site at www.manz.com in
the “Investor Relations” section under “Corporate Governance”. Pursuant to section 317(2)
sentence 3 of the HGB, the disclosures pursuant to section 289a of the HGB have not been
included in the audit carried out by the auditors.

DISCLOSURES IN ACCORDANCE WITH SECTION 315(4) OF THE GER-
MAN COMMERCIAL CODE (HGB) AND NOTES PURSUANT TO SEC-
TION 176(1) SENTENCE 1 OF THE GERMAN STOCK CORPORATION ACT
(AKTG) ON THE DISCLOSURES IN ACCORDANCE WITH SECTION 289(4)
AND SECTION 315(4) OF THE GERMAN COMMERCIAL CODE

Composition of subscribed capital

Manz AG's subscribed capital is valued at 4.928.059,00 euros and is divided into 4.928.059
registered, no-par value bearer shares. Each share of stock grants its owner one vote at
the Annual General Meeting. Each share of stock offers the same share of profits. This
excludes treasury shares held by Manz AG, which do not entitle the company to any rights.
At the present time, the company does not hold any treasury shares. In other respects,
shareholders’ individual rights and duties result from the provisions of the German Stock
Corporation Act, particularly Sections 12, 53a et seqq., 118 et seqq., and 186.

Restrictions that apply to voting rights or the transfer of shares

The Managing Board of Manz AG does not know of any agreements pertaining to restric-
tions on the use of voting rights or the transfer of shares of stock.

Shareholdings that exceed 10 % of voting rights

As a result of notifications received regarding major holdings of voting rights pursuant
to Section 21 of the German Securities Trading Act (Wertpapierhandelsgesetz — WpHG)
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and transactions involving company shares executed by persons performing managerial
responsibilities pursuant to Section 15a of the WpHG, the Managing Board is aware of
the following direct and indirect holdings in the company’s capital that exceed 10 % of all
voting rights:

Number of Voting Rights Percentage of Voting Rights
Dieter Manz, Schlaitdorf 2,019,700 41.0%

Shares with special rights that confer an authority to exercise control

The company does not have shares with special rights that confer an authority to exercise
control.

Type of voting right controls when employees are issued shares of company stock and
do not immediately exercise their control rights

Employees with holdings in the capital of Manz AG may immediately exercise any control
rights to which they are entitled based on the shares transferred to them in accordance
with provisions of the company’s Articles of Incorporation and the law.

Legal requirements and provisions of the Articles of Incorporation regarding the ap-
pointment and dismissal of members of the Managing Board and regarding amend-
ments to the Articles of Incorporation

The appointment and dismissal of members of the Managing Board is governed by Sec-
tions 84 and 85 of the German Stock Corporation Act. These sections stipulate that mem-
bers of the Managing Board are appointed by the Supervisory Board for a period lasting a
maximum of five years. Members may be repeatedly appointed or have their term exten-
ded, in either case for another period lasting a maximum of five years. Pursuant to Article
5 of the company’s Articles of Incorporation, the Managing Board may consist of one or
more persons. The Supervisory Board appoints the members of the Managing Board pur-
suant to the provisions of the German Stock Corporation Act and determines their number.
The Supervisory Board may appoint a member as chairperson of the Managing Board.
Pursuant to Section 84(3) of the German Stock Corporation Act, the Supervisory Board
may revoke the appointment of a member of the Managing Board and the appointment of
a chairperson of the Managing Board for good cause.

Amendments to the Articles of Incorporation are governed by Sections 133 et seqq. and
179 et seqq. of the German Stock Corporation Act. In general, amendments require a reso-
lution passed by the Annual General Meeting. The resolution passed at the Annual General
Meeting requires a majority of at least three-quarters of the capital stock represented at
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the time the resolution is adopted. The Articles of Incorporation may determine a different
capital majority, but only a greater capital majority, for any amendment to the purpose of
the company.

Pursuant to Article 16(1) of the company’s Articles of Incorporation, resolutions are passed
at the Annual General Meeting by a simple majority of the votes cast, unless mandatory
provisions of the German Stock Corporation Act stipulate otherwise. Where the German
Stock Corporation Act also stipulates that a majority of the represented capital stock is
required to pass a resolution, a simple majority of the represented capital fulfills this requi-
rement, insofar as this is legally permissible.

Authority of the Managing Board to issue or repurchase company shares

The Managing Board may issue new shares only on the basis of resolutions passed at
the Annual General Meeting in respect of an increase in capital stock or in respect of au-
thorized and conditional capital. Purchasing treasury shares is governed by Section 71 et
seqq. of the German Stock Corporation Act and, in certain cases, is permitted by operation
of law or as a result of authorization given at the Annual General Meeting.

Authorized capital

Pursuant to Article 3(3) of the Articles of Incorporation, the Managing Board is authorized
to increase the company'’s capital stock, with Supervisory Board approval, in the period un-
til July 8, 2019, on a once-only basis or in partial contributions, up to a total of 2,464,029.00
euros through the issuance of a total of 2,464,029 new bearer shares (no-par value shares)
by means of cash contributions or contributions in kind (Authorized Capital 2014).

In principle, the new shares must be offered for subscription to shareholders. The new sha-
res can also be acquired by financial institutions specified by the Managing Board with the
obligation to offer them to the shareholders for subscription (indirect subscription right).
However, the Managing Board is authorized, with Supervisory Board approval, to exclude
shareholders’ subscription rights

* in the event of a capital increase for cash consideration, if the issue amount of the new
shares is not significantly less, within the meaning of Section 203(1) and (2) and Section
186(3) sentence 4 of the German Stock Corporation Act, than the stock exchange price
of shares of the company of the same type at the time of establishment of the issue
price, which is to be as close in time as possible to the time of issue of new shares.
This authorization for the exclusion of the subscription right applies only to the extent
that shares to be issued in the capital increase do not in total represent a proportionate
amount of the capital stock of more than 492,805.00 euros and overall do not comprise
more than 10 % of the capital stock at the time the authorization is exercised. The pro-
portionate amount of capital stock of shares which are issued or sold during the period
of this authorization, in direct or corresponding application of Section 186(3) sentence
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4 of the German Stock Corporation Act, with exclusion of subscription rights and on the
basis of other authorizations will be offset against this maximum amount for an exclusi-
on of subscription rights;

* in the event of a capital increase by means of contributions in kind in order to purchase
companies, parts of a company or holdings in companies;

e insofar asitis necessary in order to give owners of warrant or convertible bonds, profit-
sharing rights or profit-sharing bonds issued by the company or indirect or direct affilia-
tes of the company a subscription right to new shares to the same extent as they would
have upon exercising their option or conversion right or after fulfilling their conversion
obligation;

¢ to exclude fractional amounts from the subscription right.

Authorization to issue partial debentures with option or conversion rights or conver-
sion obligations, profit-sharing rights and profit-sharing bonds (or combinations of
these instruments) as well as Conditional Capital |

At the Annual General Meeting on July 9, 2014, a resolution was passed authorizing the
Managing Board, with Supervisory Board approval, to issue bearer warrant or convertible
bonds, profit-sharing rights and/or profit-sharing bonds or a combination of these instru-
ments (collectively referred to as ,,bonds”), up to a total nominal value of 150 million euros,
on one or more occasions until July 8, 2019. In addition, the Managing Board was also
authorized to grant option rights to owners of warrant bonds and conversion rights to ow-
ners of convertible bonds for bearer shares of the company with a proportionate amount of
capital stock totaling up to 1,971,223.00 euros, in accordance with the detailed terms and
conditions of the warrant/convertible bonds.

The statutory subscription right is granted to the shareholders in that the bonds are under-
written by a bank or a syndicate of banks with the obligation to offer them for subscription
to shareholders. If bonds are issued by one of Manz AG's subsidiaries pursuant to Section
18 of the German Stock Corporation Act, the company must ensure that the statutory
subscription right is granted accordingly to shareholders of Manz AG.

However, the Managing Board is authorized, with Supervisory Board approval, to exclude
fractional amounts from shareholders’ subscription rights and also to exclude sharehol-
ders’ subscription rights to the extent that is necessary in order to give owners of alrea-
dy issued bonds with option rights or conversion rights and/or conversion obligations a
subscription right to the extent to which they would be entitled as a shareholder after
exercising their option or conversion rights or upon fulfilling their conversion obligation.

Furthermore, the Managing Board is authorized, with Supervisory Board approval, to com-
pletely exclude shareholders’ subscription rights to bonds issued with an option and/or
conversion right or conversion obligation, provided the Managing Board, after dutiful ex-
amination, arrives at the view that the issue price of the bonds is not significantly below
their hypothetical market value calculated according to accepted and, in particular, actua-
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rial methods. This authorization to exclude the subscription right applies to bonds issued
with an option and/or conversion right or a conversion obligation, carrying an option and/
or conversion right or a conversion obligation for shares with a total proportionate amount
of the capital stock which may not exceed 10% of the capital stock, either at the time the
authorization becomes effective or — in the event that this amount is lower — at the time
this authorization is exercised. The following are offset against the aforementioned ten
percent limit:

* new shares which are issued from authorized capital with the subscription right being
excluded pursuant to Section 186(3) sentence 4 of the Stock Corporation Act during the
term of this authorization up to the issue, subject to the exclusion of subscription rights
pursuant to Section 186(3) sentence 4 of the German Stock Corporation Act, of the
bonds carrying an option and/or conversion right or conversion obligation, and

* such shares as are acquired on the basis of an authorization granted by the Annual
General Meeting and are disposed of, with exclusion of the subscription right, pursuant
to Section 71(1) no. 8 sentence 5, in conjunction with Section 186(3) sentence 4, of the
German Stock Corporation Act during the term of this authorization up to the issue, sub-
ject to the exclusion of subscription rights pursuant to Section 186(3) sentence 4 of the
German Stock Corporation Act, of the bonds carrying an option and/or conversion right
or conversion obligation.

Where profit-sharing rights or profit-sharing bonds without an option right or conversi-
on right/obligation are issued, the Managing Board is authorized, with Supervisory Board
approval, to completely exclude shareholders’ subscription rights if these profit-sharing
rights or profit-sharing bonds have the characteristics of a debenture, i.e. do not give rise
to any membership rights in the company, do not grant a share in the liquidation proceeds
and the interest payable is not calculated on the basis of the net income for the year, net
retained profit or the dividend. Moreover, in such a case, the interest payment and the
issue price of the profit-sharing rights or profit-sharing bonds must reflect current market
conditions at the time of issue.

Pursuant to Article 3(4) of the Articles of Incorporation, the capital stock of the company
has been conditionally increased by up to 1,971,223.00 euros through the issue of up to
1,971,223 no-par value bearer shares (Conditional Capital |). The conditional capital increa-
se shall be carried out only to the extent that holders of option or conversion rights or those
obligated to conversion as a result of warrant or convertible bonds, profit-sharing rights or
profit-sharing bonds, which are issued or guaranteed by the company or a company of the
Group within the meaning of Section 18 of the German Stock Corporation Act on the basis
of an authorization resolved by the Annual General Meeting on July 9, 2014 under Agenda
[tem 6, exercise their option or conversion rights or, to the extent they are obligated to
convert, fulfill their obligation, to the extent a cash settlement is not granted or treasury
shares or shares of another stock exchange listed company are not utilized in servicing
such capital increase. The new shares are issued at the option or conversion price to be
determined in each case in accordance with the aforementioned authorization resolution.
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The new shares shall participate in profit from the beginning of the fiscal year in which they
are created on the basis of the exercise of option or conversion rights or of the fulfillment
of conversion obligations. The Managing Board is authorized, with Supervisory Board ap-
proval, to establish the further details of the execution of the conditional capital increase.

Authorization to issue stock subscription rights within the scope of the
Manz Performance Share Plan 2011 as well as Conditional Capital Il

At the Annual General Meeting held on June 28, 2011, a resolution was passed authorizing
the Managing Board, with Supervisory Board approval, to issue a total of up to 15,000
subscription rights for subscription of a total of up to 60,000 shares of company stock to
executives of affiliates as well as Manz’'s own managers below the executive level and
managers of affiliates, both domestic and foreign, on one or more occasions until May 31,
2016. Furthermore, the Supervisory Board was given authorization to issue a total of up to
15,000 subscription rights for subscription of a total of up to 60,000 shares of company
stock to members of Manz's Managing Board, on one or more occasions, until May 31,
2016. The subscription rights will be granted, arranged and exercised in accordance with
the provisions defined in the resolution passed at the Annual General Meeting on June
28, 2011. The authorizations were revoked by a resolution passed at the Annual General
Meeting of June 19, 2012, insofar as no subscription rights had been issued on the basis
of the authorization.

Pursuant to Article 3(6) of the Articles of Incorporation, the